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c1‘ ERP

SAME

Industry

Industry  §ector Q
Class A

Industry X

Industry
Segment
Extended ERP =
1990 » ERP E““"“"“al“y Technology
MRP II . cepeLls Infrastructure
MRP Increasing External Connectivity
Functionality
Broadens
EAS Enterprise application suite MRP  Material requirements planning
ERP Enterprise resource planning MRPII Manufacturing resource planning
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Source: AMR Research, 2007
Source : AMR Research 2010
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Sampling of SAP’'s 109,000

Customers

Adobe Systems
American Express
Apple

BMW

BP

Canon

Chevron

Chrysler
Coca-Cola
Colgate-Palmolive
Dept of Defense
Disney

Ford

GE

General Motors
Hershey Foods
Home Depot

Kellogg's
McDonald's
Nestle

Nike

Nokia

PepsiCo.

Procter & Gamble
Samsung
Siemens

Sony

Starbucks Coffee
Target

The Body Shop
Unilever

U.S. Postal Service
Verizon

Wal-Mart

Revenue by Region Based on
Customer Location

£ millions

3,243

Rest of
Americas

1,192
Rest of AP)

N
= ¢

1,253

Profit After Tax (IFRS)
mm EUR
mm USD"

in billions (change in %)




Which SAP Road Maps are available?
Overview of SAP Road Maps by Industry, LOB, and Technology

Aerospace & Defense

Airlines

Automotive

Banking

Carriers

Chemicals

Consumer Products

Defense & Security
Engineering, Construction & Operations
Freight Forwarding & Logistics
Healthcare

High Tech

Industrial Machinery & Components
Insurance

Life Sciences

Media

Mill Products & Mining

Qil & Gas

Professional Services

Public Sector

Retail

Telecommunications

Utilities

Wholesale Distribution

Finance

Human Resources
Maintenance
Manufacturing
Marketing
Procurement

Product Development
Sales

Service
Supply Chain
Sustainability

SAPd

Technology — Overview

Application Lifecycle Management
Business Intelligence

Business Process Integration
Business Process Management
and Composition

Enterprise Information Management
Identity Management

Team Productivity & Mobile

& SAP AG 2010. All rights reserved. | Page 5
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Supplier Solution (9 Top 10)
BOSCH TIt V  Goog Y- s o
DELPHI RENAULT : |

. Visteon
SIEMENS . *

@

.
-\‘ ———

Sales & Service Solution (5 / Top 10) % CATERPILLAR m':g
e OT MOTORS “r
A o @ JAIMLERCIHRYSLES @
oereuun PN @ 0 e @
@ DAIMLERCTHRYSLER
e OIl & Gas
@ Oil & Gas Mational Drilling Company

Abu Dhabki Gas Liquefaction Company  QPTI Canada

Abu Dhabi Mational il

Power Generation Industry Alberts Energy (Encana PetioCanads
RGO SAS0L

= BF Saudi Aramco
SIEMEMNS (22 ) Chevron =] [ -
USY  Eneroy . Shell Oil Cornpany
» — ConocoPhillips SINCOR
- e EnCana =

Enterprise Qil Sonatrach
HImMOC:HIE

= Trnsprire the Mot EQUATE Petrochemical Sunoco
TransANlta ExxonMobil Texac
. n . exaco
‘ : Sroupement Berkine {(Anadarko)

Solar Turbines NorthWestern
Stea

T T e ——

WaterWorlg W/AANAS4

Karachaganak FPetroleum Operating
Kuwait Oil Company

Lasmo Qil

Lyondell-Citgo

Marathon-Ashland Petroleum
Maxus I YPF

TOTAL

UOP LLC

Yirginia Indonesia Company (FT Badak)
Williams Gas Pipeline/Transco

. SAP Customer ://sapblog.wordpress.com/2006/12/14/sap-customer-list/
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: mySAP ERP Operations: Delivering The Value

= Service Efficiency Increase

¥ u Service & Product Reliability d :
m Forecast Accuracy Increase
= . Fill Efficiency »  Revenue > e
©
m Forecast Accuracy 2
m Outbound Freight Efficiency %
| = Inbound Freight Efficiency : Reduce - —
m Labor Efficiency Costs .g
— m Planner Efficiency E
= Material Cost Efficiency E
m Forecast Accuracy 3
m Cycle Times Increase E
—» m Finished Goods Inventory Turns =——jp- Capital — 5
= Raw Material Inventory Turns Efficiency <
m Capacity Efficiency
Increase
> = Easy to use » Employee =P

Integrity and Collaboration Satisfaction

2 SAP AG 2004, mySAF ERF Operations / 13 w
%'f

SEN I



Enterprise

Increase Capital

Asset ’
Management Efficiency gy
Life-Cycle —
Increase
e Revenue
Management
q
Frogr?ig?nd Reduce Costs
Management
ﬁ‘
Increase
Quality Customer
Management Satisfaction =P
& SAP AG 2004, mySAP ERP Operations / 14 INE SEEa2I"NUYN UvainEaaEs NYN SRF L
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: Significant Improvements in Supply Chain Usage Possible

Key Performance Indicators Average* glea Z‘;ﬂ
On-time delivery (order date) 89.7% 99.1%
On-time delivery (confirmed date) 92.5% 99.3%
Delivery service levels 60.0% 97.2% %
Order Fulfillment Lead Time [days] 6.2
Inventory days of supply [days] 79.0
Cash-to-cash cycle times [days] 97.3
Warehouse costs [% of turnover] 2.0%
Asset turns 2.1 5.8
Source: SAP & PRTM Benchmarking Study (2003) — Note: *40-60%, **80-100% range, OFLT = Order Fulfillment Lead Time w
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SAP Driving Customer Value:

Selected Automotive Supplier References EE"
Increased revenue by nearly 80% due to acquisitions and international
W expansion
T T TAS: Increased inventory turnover with order-driven planning

20% improvement in planner productivity

BOSCH 17% reduction in inventory
Reduced space requirements

Reduced lead times for information and document distribution into
f?!‘ff?ﬁ“ﬁ\ﬁ development projects by 50%

Calculated ROIl after 1}2 years, based on implementation duration of 2 years

,-'E:L'L. Only 1 staff member required for maintenance
e . . .
R Quick, simultaneous , remote access for multiple users

Significantly reduced inventory by using matenal requirements planning

=2EHR functionality
Reduced premium freight through wvisibility into paris inventory

010 SaP AG. All rights resened Page 32
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